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Issue #6 of the Grasp3 Newsletter is out — Staying Ahead of
the  Game:  Innovating  with  Systems  Thinking,  Adapting  with
Modern  Management,  and  Scaling  for  Digital  Transformation.
This edition covers —

Systems  Thinking  is  the  ability  to  comprehend  the
interdependence of various elements within a system and to
leverage  this  understanding  to  achieve  transformative
outcomes.  This  approach  could  help  businesses  develop
innovative  solutions  that  address  complex  challenges  and
enhance efficiency.

In the modern workplace, management practices are evolving
rapidly, presenting exciting opportunities for organizations
to  remain  competitive  and  stay  ahead  of  the  curve.  By
embracing these changes and adopting new practices, businesses
can adapt and thrive in the digital age, paving the way for a
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promising future.

Finally, practical strategies for scaling up businesses in the
digital age can be challenging due to the rapidly evolving
business landscape. The digital age has many complexities, and
some of these strategies could help organizations navigate and
achieve sustainable growth. Happy reading!
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Embracing  the  Future:  The  Power  of
Contemporary Enterprise Leadership
Organizations must continually adapt to remain competitive in
today’s  swiftly  changing  business  environment.  The  era  of
traditional, hierarchical management styles has given way to a
more  fluid,  responsive  approach  that  places  a  premium  on
adaptability,  collaboration,  and  digital  transformation.
Contemporary  Enterprise  Leadership  (CEL)  is  an  innovative
management  philosophy  designed  to  assist  businesses  in
navigating the challenges of the modern era while nurturing
long-term success. In this blog post, we will examine the six
essential components of CEL and how they can revolutionize
your organization’s operations.

CEL Diagram

Adaptability: The significance of adaptability in the



face of change is emphasized by contemporary enterprise
leadership.  Leaders  must  be  able  to  adapt  their
strategies,  processes,  and  priorities  in  response  to
changes in technology and market conditions. A culture
that  fosters  adaptability  promotes  experimentation,
learning from errors, and agility in decision-making,
allowing  organizations  to  remain  competitive  and
resilient  in  a  constantly  changing  world.
Collaboration: CEL is based on effective collaboration.
By eliminating silos and nurturing open communication
channels,  leaders  can  encourage  their  teams  to
collaborate  in  pursuit  of  common  objectives.
Collaborative environments foster diversity of thought,
innovation,  and  problem-solving,  resulting  in  more
inventive  and  efficient  approaches  to  business
challenges. This strategy also emphasizes the importance
of  partnerships  and  alliances,  recognizing  that
collaborating  with  external  partners  can  result  in
shared success.
Digital Transformation: In an era of digital disruption,
CEL  promotes  the  incorporation  of  technology  as  a
crucial element of business success. Adopting digital
transformation  requires  leveraging  data,  analytics,
artificial intelligence, and other emerging technologies
to streamline operations, improve customer experiences,
and drive innovation. Modern leaders can capitalize on
new opportunities and remain ahead of the competition if
they keep apprised of recent trends and developments.
Continuous  Learning:  The  commitment  to  continuous
learning and development is a central tenet of CEL.
Leaders who prioritize their and their team’s personal
and  professional  development  foster  a  culture  that
values  knowledge,  inquiry,  and  development.  In  a
constantly  changing  world,  organizations  can  remain
adaptable and competitive by nurturing an environment
that encourages skill development, knowledge exchange,
and ongoing education.



Emotional  Intelligence:  Modern  enterprise  leadership
recognizes the significance of emotional intelligence in
constructing  solid  and  effective  teams.  Leaders  can
create  a  positive  work  environment  that  encourages
employees to contribute their best by acknowledging and
managing  emotions.  Emotional  intelligence  is  also
essential  for  effective  communication,  conflict
resolution, and empathy, which are crucial for fostering
collaborative and high-performing teams.
Sustainability:  CEL  acknowledges  businesses’  crucial
role  in  promoting  environmental  and  social
sustainability. Contemporary leaders can contribute to a
more  sustainable  and  equitable  world  by  implementing
eco-friendly  practices,  supporting  local  communities,
and  prioritizing  ethical  decision-making.  Moreover,
businesses  that  embrace  sustainability  typically
experience  enhanced  reputations,  increased  consumer
loyalty, and long-term success.

Contemporary Enterprise Leadership provides a novel, forward-
thinking approach to management tailored to the challenges and
opportunities  of  the  contemporary  business  environment.
Organizations can thrive and achieve long-term success in the
face of change by prioritizing adaptability, collaboration,
digital  transformation,  continuous  learning,  emotional
intelligence,  and  sustainability.  By  implementing  CEL
principles, one can equip their company with the tools it
needs to navigate the complexities of the twenty-first century
and emerge as an industry leader.

TWO.



Unleashing  Growth  Potential:  Embrace
Progressive Business Mastery
The ever-evolving business landscape demands leaders who are
proactive,  agile,  and  committed  to  growth.  Progressive
Business Mastery (PBM) is an innovative management approach
designed to help organizations unlock their full potential and
thrive in today’s competitive market. This forward-thinking
philosophy  prioritizes  data-driven  decision-making,  process
optimization, a growth mindset, and technology integration,
setting the stage for long-term success. In this blog post,
we’ll delve into the critical components of PBM and how they
can transform your organization’s approach to management. 

PBM Diagram

Proactive Decision-Making: At the core of Progressive
Business Mastery is a commitment to proactive, informed



decision-making.  Using  data  and  insights  to  drive
strategic  choices,  leaders  can  anticipate  market
changes, identify new opportunities, and stay ahead of
the competition. PBM encourages focusing on long-term
vision and strategic planning, empowering organizations
to make calculated moves that propel them toward their
goals. 
Process  Optimization:  Efficiency  is  crucial  to  any
organization’s  success,  and  PBM  strongly  emphasizes
continuous process optimization. By regularly evaluating
and refining business processes, leaders can identify
areas of waste, redundancy, and inefficiency, paving the
way  for  improved  productivity  and  performance.  This
commitment to optimization also encourages a culture of
innovation, as employees are empowered to suggest and
implement improvements in their day-to-day work. 
Growth Mindset: Progressive Business Mastery champions
the power of a growth mindset – the belief that skills,
intelligence, and abilities can be developed over time.
By fostering this mentality within their organizations,
leaders  create  an  environment  where  employees  are
motivated  to  learn,  grow,  and  excel.  Encouraging  a
growth mindset promotes resilience, adaptability, and a
passion for continuous improvement, all contributing to
long-term success. 
Technology  Integration:  In  today’s  digital  age,
technology  drives  business  success.  PBM  encourages
leaders to embrace technology as a critical enabler of
growth and innovation. This means staying current with
the latest trends, investing in cutting-edge tools, and
leveraging digital solutions to streamline operations,
enhance  customer  experiences,  and  drive  competitive
advantage.  By  integrating  technology  effectively,
organizations can capitalize on new opportunities and
stay ahead in a rapidly evolving market. 



Progressive Business Mastery offers a comprehensive approach
to  management  that  empowers  organizations  to  seize
opportunities, drive growth, and stay competitive in a fast-
paced world. By embracing proactive decision-making, process
optimization, a growth mindset, and technology integration,
you can transform your organization’s culture and operations,
setting the stage for long-term success. As you implement PBM
principles, you’ll be equipped to navigate the challenges of
the modern business world and emerge as a leader in your
industry.

THREE.

Sparking  Innovation:  The  Power  of
Innovative Management Dynamics
In  today’s  fiercely  competitive  business  environment,
innovation is more critical than ever. Innovative Management
Dynamics (IMD) is a groundbreaking approach to management that
emphasizes creative problem-solving, breakthrough ideas, and
the power of collaboration in driving business success. By
nurturing  a  culture  of  innovation,  organizations  can  stay
agile,  adapt  to  change,  and  thrive  in  a  rapidly  evolving
market.  In  this  blog  post,  we’ll  explore  the  three
foundational elements of IMD and how they can transform your
organization’s approach to management. 



IMD Diagram

Culture of Innovation: A strong culture of innovation is
at  the  heart  of  Innovative  Management  Dynamics.  IMD
encourages leaders to create an environment where out-
of-the-box thinking is celebrated, and employees feel
empowered  to  experiment,  take  calculated  risks,  and
learn  from  failures.  By  fostering  this  mindset,
organizations  can  continually  push  the  boundaries  of
what’s possible, generate fresh ideas, and stay at the
forefront of their industry. 
Cross-Functional  Collaboration:  Collaboration  is
critical to unlocking innovation, and IMD emphasizes the
importance  of  cross-functional  teamwork  in  achieving
remarkable results. By breaking down departmental silos
and  encouraging  open  communication,  organizations  can
tap into their employees’ diverse perspectives, skills,
and expertise. This collaborative approach enables the



rapid  generation  of  ideas,  more  effective  problem-
solving, and the ability to tackle complex challenges
from multiple angles. 
Shared Purpose: A strong sense of shared purpose is the
driving  force  behind  Innovative  Management  Dynamics.
Employees  who  understand  and  are  committed  to  the
organization’s  mission,  vision,  and  values  are  more
motivated to contribute their best efforts and ideas.
Leaders  should  prioritize  communication  and
transparency, ensuring that everyone is aligned with the
company’s goals and inspired to work together in pursuit
of success. 

Innovative  Management  Dynamics  offers  a  transformative
approach  to  management  that  unlocks  the  potential  of
creativity and collaboration in driving business success. By
fostering a culture of innovation, promoting cross-functional
teamwork,  and  instilling  a  shared  sense  of  purpose,
organizations can stay agile, adapt to change, and maintain a
competitive edge in the modern business world. By embracing
IMD principles, your organization will be well-positioned to
navigate the complexities of the 21st century and emerge as an
industry leader.
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ONE.

Transforming Business Through Technology:
5 Lessons on Delivering Value
In today’s business world, technology is not just a support
function  but  a  key  driver  of  innovation,  growth,  and
competitive  advantage.  When  companies  embrace  technological
changes  and  invest  in  the  right  solutions,  they  get  more
efficient, save money, improve the customer experience, and
find new ways to make money. This article will examine five
lessons showing how technology transformations can bring value
and how companies have demonstrated their worth.

Lesson 1: Focus on Business Outcomes

The  first  lesson  in  delivering  value  through  technology
transformations is to start with the end goal in mind. Instead
of  focusing  on  technical  details,  businesses  should
concentrate on the desired business outcomes. For example, if
the goal is to make the customer experience better, companies
can  spend  money  on  AI-powered  chatbots  or  personalized
recommendations. If streamlining operations is the objective,
businesses  can  adopt  cloud-based  solutions  or  automation
tools. By ensuring their technology investments align with
their business outcomes, companies can make sure they deliver
value and meet their strategic goals.
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Second Lesson: Empower Workers

The  second  lesson  for  getting  value  from  technology
transformations  is  to  give  employees  the  right  tools  and
training.  Technology  can  only  deliver  value  if  employees
effectively adopt and employ it. To help employees make the
most of technology, businesses should invest in user-friendly
solutions and offer thorough training and support. Companies
can increase productivity, collaboration, and innovation by



empowering their employees.

Example:  Salesforce,  a  leading  provider  of  CRM  solutions,
significantly emphasizes employee empowerment. They have given
employees access to training materials, online courses, and
learning communities so that they can always learn and grow.
Salesforce has built a highly skilled and motivated team that
gives excellent customer experiences by giving its employees
much freedom.

Lesson 3: Foster Collaboration

Promoting collaboration between IT and business teams is the
third  lesson  for  delivering  value  through  technology
transformations.  In  the  past,  IT  has  been  separated  from
business  stakeholders,  and  the  two  rarely  talked  to  each
other. But technology is now so crucial to the success of
businesses  that  IT  teams  and  business  teams  need  to  work
closely together to find and deliver value. Companies should
set up technology project teams that have members from IT,
business, and any other important stakeholder groups.

Example:  General  Electric’s  company,  GE  Digital,  helps
industrial  companies  with  their  software  needs.  They  have
adopted an agile development methodology emphasizing IT and
business  team  collaboration.  By  working  together,  they’ve
devised solutions for IT and business stakeholders. This has
made them more efficient and their customers happier.

Lesson 4: Embrace Innovation

This  is  the  fourth  lesson  in  delivering  value  through
technological transformations. Companies that stay ahead of
the curve in technological development can gain a significant
competitive  advantage.  Companies  should  invest  money  into
technologies like AI, blockchain, and the Internet of Things.
They should also try out new use cases to find new ways to do
things.
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Lesson 5: Continuous Improvement

Continuous  improvement  is  the  fifth  and  final  lesson  in
delivering  value  through  technology  transformations.
Technology  solutions  should  be  evaluated  and  improved
regularly  to  make  sure  they  keep  adding  value.  Companies
should  set  up  ways  to  measure  the  success  of  technology
projects and use feedback from employees and customers to find
ways to improve.

Example: Microsoft, for instance, has prioritized continuously
improving its technology solutions. Using data analytics, they
keep an eye on and enhance the performance of their cloud-
based services, such as Azure and Office 365. Also, they ask
customers for feedback to improve their products and use this
information to guide product development.

Ultimately, technology transformations can suit companies if
they invest in the right solutions and strategies. Companies
can use technology to their advantage and stay competitive by
focusing on business outcomes, giving employees more power,
encouraging  collaboration,  being  open  to  new  ideas,  and
prioritizing continuous improvement.



TWO.

The Digital Leader: How Leadership Styles
are  Adapting  to  Drive  Digital
Transformation
“Digital transformation” has become a buzzword in business,
and  companies  in  all  fields  are  rushing  to  adopt  new
technologies and digitize their operations. But a successful
digital transformation needs more than just technology; it
also needs leaders who can lead the organization through the
transformation process. In this article, we’ll look at how
leadership  is  changing  to  help  digital  transformations  go
smoothly and give examples of companies that have done it
right.

Visionary Administration

In the age of digital transformation, leaders must be able to
see  the  big  picture  and  think  strategically  about  how
technology will affect things in the long run. Leaders with a
vision  must  be  able  to  see  how  technology  will  drive
innovation and growth in the future instead of just seeing how
it helps in the present. They need to know a lot about the
industry, the competition, and how customer needs change. They
also need to be able to predict future trends.

Example: Jeff Bezos, the CEO of Amazon, is a leader with a
clear vision who has changed the retail industry with digital
technology. He has found new ways to grow and innovate, such
as cloud computing and artificial intelligence, and has used
these technologies to make more money and improve the customer
experience.



Agile Management

Companies  undergoing  a  digital  transformation  must  be
adaptable and receptive to change. Leaders must quickly adapt
to  new  technologies,  business  models,  and  customer
requirements. They must be comfortable with experimentation
and risk-taking and willing to pivot rapidly if a strategy is
not working.
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Collaborative Management

Transformation to the digital realm necessitates collaboration
across teams and functions. Leaders must eliminate silos and
foster a culture of innovation and collaboration. They must
bring diverse perspectives together and work toward a common
goal.

Example: Mark Zuckerberg, CEO of Facebook, is a collaborative
leader  who  has  created  a  culture  of  innovation  and
collaboration in his company. He has created a culture that
values collaboration and teamwork by encouraging employees to



work together across teams and share ideas.

Leadership as a Coach

Digital transformation requires leaders to adopt a coaching
style rather than a command-and-control style. Leaders must be
able to delegate authority to their teams and encourage them
to assume responsibility for their work. They must be able to
provide guidance and assistance instead of micromanaging.

Example: Google’s CEO, Sundar Pichai, is a coach-like leader
who has fostered a culture of innovation and collaboration
within  his  company.  He  tells  his  workers  to  take
responsibility for their work and gives them the help and
tools they need to be successful.

Digital transformation requires a new type of visionary,
agile, collaborative, and coach-like leadership. Companies
that can train leaders with these skills will be in an
excellent position to make digital transformations work well
and stay competitive.

THREE.

Navigating Uncertainty: Why Better Data
Management is Key for Tech Companies
The technology sector is familiar with economic uncertainty.
Because  market  pressures  are  getting  stronger,  technology
companies are under more pressure than ever to show results
and  steady  growth.  In  this  uncertain  world,  better  data
management can be vital for making it through the challenges
and achieving long-term success. This article will examine how
data can help tech companies do well even when the economy is



uncertain. It will also give examples of companies that have
used data to grow successfully.

Enhanced Choice Making

In a volatile economic climate, data can provide valuable
insights to assist businesses in making better decisions. By
looking at data about how customers act, how the market is
changing, and how well the industry is doing, tech companies
can find new ways to grow and make their operations more
efficient.  Data-driven  decision-making  can  help  businesses
remain adaptable and responsive to market changes.
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Risk Management

Uncertainty  in  the  economy  can  increase  the  risk  for
technology companies. By leveraging data, companies can better
manage risk and make more informed decisions. Data can help
businesses find potential threats, determine how likely they
are to happen, and devise ways to deal with them. Companies
can safeguard their assets and ensure long-term viability by
managing risk effectively.

Example: Uber has used data to find potential risks to its
business model, such as regulation changes and pressure from
competitors. Uber has devised ways to deal with these risks by
analyzing  data,  such  as  expanding  into  new  markets  and
changing their business model.



Enhancement of Customer Experience

Technology companies can stand out in an uncertain economy by
giving customers a great experience. Companies can meet the
needs of their customers by using information about how they
act and what they like. Companies can use data to find their
customers’  pain  points,  predict  their  needs,  and  develop
custom solutions.
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In conclusion, data management can be a powerful tool that
helps technology companies make money. Businesses can keep
growing and stay ahead of the competition if they use data to
make  decisions,  manage  risks,  and  improve  the  customer
experience.
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ONE.

Revolutionizing Innovation: Using Systems
Thinking Models to Drive Success
Systems thinking is a holistic approach to understanding the
interrelationships and interdependencies between the various
components of a system. In the context of innovation, systems
thinking  can  be  particularly  useful  in  identifying  new
opportunities for innovation by considering the system as a
whole, rather than focusing solely on individual components.

One of the key advantages of using systems thinking in the
innovation process is that it allows for a more comprehensive
understanding  of  the  problem  or  opportunity  at  hand.  By
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considering the system as a whole, practitioners can identify
key leverage points and areas of intervention that may not be
immediately  apparent  when  focusing  solely  on  individual
components. For example, in the context of sustainable product
design, systems thinking can help identify opportunities for
reducing the environmental footprint of a product not only by
improving the efficiency of individual components but also by
looking  at  the  entire  lifecycle  of  the  product,  from  raw
materials to disposal.

Another  advantage  of  systems  thinking  in  the  innovation
process is that it promotes collaboration and communication
among different stakeholders since it requires practitioners
to  consider  the  perspectives  and  interests  of  all  the
different components of the system. This can lead to a more
inclusive  and  effective  innovation  process,  as  different
stakeholders  can  contribute  their  unique  expertise  and
perspectives.
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Another  challenge  is  that  systems  thinking  can  be  time-
consuming and resource-intensive, requiring practitioners to
collect and analyze large amounts of data and information.
This can be a significant barrier for smaller organizations or
startups that may not have the resources to devote to systems
thinking analysis.

Additionally, using systems thinking can lead to a focus on
maintaining the current system instead of creating change and
fostering innovation. it can be challenging to identify the
key leverage points for creating meaningful change within a
complex system.

Despite these potential drawbacks, systems thinking can be an
effective approach for driving innovation when used correctly.

One example of systems thinking in action is the “Cradle
to  Cradle”  design  framework,  developed  by  William
McDonough and Michael Braungart. This framework provides
a set of principles for designing products and systems
that are safe for both humans and the environment. By
considering the entire lifecycle of a product or system,
designers  using  this  framework  can  identify  new
opportunities for reducing waste and pollution, while
also improving the efficiency and performance of the
product or system.
Another example is the Lean Six Sigma methodology which
combines  systems  thinking  with  business  process
improvement  techniques.  This  methodology  has  been
successfully  used  by  many  organizations  to  drive
innovation  by  identifying  and  removing  waste  and
inefficiencies in existing processes, allowing them to
achieve greater efficiency and productivity.



In conclusion, systems thinking can be a powerful approach to
driving innovation by providing a holistic understanding of
the problem or opportunity at hand and promoting collaboration
among stakeholders. However, it also comes with some potential
drawbacks such as complexity and resource intensity. It is
important for practitioners to carefully consider the specific
context and goals of the innovation process and to be aware of
potential  challenges  before  applying  systems  thinking.  By
doing so, organizations can effectively harness the power of
systems thinking to identify new opportunities for innovation
and improve their competitiveness in the marketplace.

TWO.

Navigating the Competitive Landscape: How
Modern  Business  Management  Techniques
Help Organizations Sense and Adapt
Modern business management techniques are a set of tools and
methodologies that organizations can use to sense and respond
to problems and challenges in their competitive environments.
These  techniques  can  help  organizations  better  understand
their  internal  and  external  environments,  identify
opportunities and threats, and make informed decisions that
help them adapt and thrive in a rapidly changing business
landscape.

One  of  the  key  benefits  of  modern  business  management
techniques  is  that  they  provide  organizations  with  a
structured  and  systematic  approach  to  identifying  and
understanding problems and challenges. For example, techniques
such as the SWOT (Strengths, Weaknesses, Opportunities, and
Threats) analysis can help organizations identify their key
strengths and weaknesses, as well as opportunities and threats



in their external environment. This information can be used to
inform strategic decision-making and identify areas where the
organization can improve.

Another benefit of modern business management techniques is
that  they  can  help  organizations  become  more  agile  and
responsive to changes in their environment. Techniques such as
Agile  project  management,  Lean  management,  and  Scrum  are
designed to help organizations quickly adapt to changes and
take advantage of new opportunities. These techniques focus on
delivering value to customers in short-term sprints, embracing
changes, and fostering a culture of continuous improvement.
This  allows  organizations  to  respond  more  quickly  and
effectively to changes in their environment and make better-
informed decisions.
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However, there are also some potential drawbacks of modern
business management techniques. One of the main challenges is
that  they  can  be  time-consuming  and  resource-intensive  to
implement,  particularly  for  organizations  that  are  not
familiar with these techniques. In addition, these techniques
may  not  always  align  with  the  culture  and  values  of  the
organization, which can make it difficult to achieve buy-in
and adoption.

Another  challenge  is  that  many  modern  business  management
techniques are based on quantitative data and analytics, which
can make it difficult for organizations to take into account
qualitative factors that may be important in their decision-
making.

Despite these potential drawbacks, modern business management
techniques can be extremely beneficial for organizations that
are  looking  to  sense,  respond,  and  adapt  to  problems  and
challenges in their competitive environments.



One example of an organization that has successfully
used modern business management techniques is Toyota.
The company has adopted a number of modern management
techniques, including Lean management and Just-in-Time
production, which have helped it become one of the most
efficient and profitable automobile manufacturers in the
world.
Another example is Zara, a fashion retailer that is
known for its ability to quickly respond to changes in
consumer  demand.  Zara  has  adopted  an  Agile  business
model which allows them to quickly design, produce, and
deliver new products to market. This has helped them to
stay ahead of the competition by quickly responding to
changes in consumer preferences and trends.

In  conclusion,  modern  business  management  techniques  can
provide organizations with the tools and methodologies needed
to sense, respond and adapt to problems and challenges in
their  competitive  environments.  They  help  organizations  to
better understand their internal and external environments,
identify  opportunities  and  threats,  and  make  informed
decisions that can help them adapt and thrive in a rapidly
changing business landscape. However, these techniques may not
always align with the culture of an organization and are also
time-consuming  and  resource-intensive.  Therefore,  it’s
important to choose the right technique that aligns with the
organization’s culture, size, and goals. These modern business
management techniques can be powerful tools for organizations
looking to stay ahead of the competition and achieve long-term
success.

THREE.



Scaling Agile for Digital Transformation:
Essential Considerations
Digital  transformation  is  a  term  that  is  often  used  to
describe the process of adopting new technologies and business
models  to  drive  organizational  change  and  improve
competitiveness.  As  more  and  more  enterprises  embark  on
digital  transformation  initiatives,  there  is  a  growing
recognition of the need for agile practices and principles to
support  these  efforts.  This  is  where  the  Scaled  Agile
Framework (SAFe) comes in. SAFe is a methodology for applying
agile principles at the enterprise level, and it has become a
popular  choice  for  organizations  looking  to  support  their
digital transformation efforts.

In  this  short  snippet,  we  will  explore  some  of  the  key
imperatives  of  using  SAFe  within  the  context  of  digital
transformation.  We  will  look  at  how  SAFe  can  help
organizations  navigate  the  complexities  of  digital
transformation, and how it can support the creation of a more
agile, responsive, and innovative enterprise.

First and foremost, it is important to understand that digital
transformation is not just about technology. It is also about
culture, leadership, and organizational design. In order to
successfully  implement  digital  transformation  initiatives,
organizations need to create an environment that is conducive
to  change  and  innovation.  This  is  where  SAFe  can  play  a
critical role.
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Another key imperative of SAFe within digital transformation
is the need for agility. In order to compete and thrive in a
digital  world,  organizations  need  to  be  able  to  quickly
respond to market changes, customer needs, and technological
advances. SAFe provides a framework for building agility into
the fabric of the organization, by enabling teams to deliver
value quickly and iteratively, and by fostering collaboration
and coordination across the enterprise.

In addition to alignment and agility, SAFe also supports other
important  imperatives  of  digital  transformation,  such  as
innovation and customer focus. SAFe promotes a culture of
innovation  by  encouraging  teams  to  experiment,  learn,  and
adapt. It also puts the customer at the center of everything
the organization does, by emphasizing the importance of value
creation and customer satisfaction.



Overall, SAFe is a powerful tool for organizations looking to
support their digital transformation efforts. By providing a
framework  for  alignment,  agility,  innovation,  and  customer
focus, SAFe can help organizations navigate the complexities
of  digital  transformation  and  create  a  more  responsive,
adaptable, and competitive enterprise.

Of course, implementing SAFe is not without its challenges.
Organizational change can be difficult, and adopting a new
framework like SAFe requires a significant investment of time,
effort,  and  resources.  In  order  to  successfully  implement
SAFe, organizations need to be prepared to make the necessary
changes  to  their  culture,  leadership,  and  organizational
design. They also need to provide the necessary training and
support to ensure that everyone understands and is able to
apply the principles and practices of SAFe.

Despite these challenges, the benefits of using SAFe within
the context of digital transformation are clear. By providing
a framework for alignment, agility, innovation, and customer
focus, SAFe can help organizations navigate the complexities
of  digital  transformation  and  create  a  more  responsive,
adaptable, and competitive enterprise. If you are considering
implementing  SAFe  as  part  of  your  digital  transformation
journey, it is well worth the effort and investment.
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ONE.

Managing  complex  engagement  within
Digital Transformation.
The  discovery  process  for  a  complex  consulting  engagement
within digital transformation involves several key steps:

Define the scope of the engagement: The first step is to
clearly  define  the  scope  of  the  engagement.  This
involves  understanding  the  specific  challenges  and
objectives that the client is facing, as well as the
expected outcomes of the consulting engagement.
Assess the current state: The next step is to assess the
current state of the client’s business and technology.
This  may  involve  conducting  interviews  with  key
stakeholders,  analyzing  data  and  performance  metrics,
and reviewing existing systems and processes.
Identify  opportunities  and  challenges:  Based  on  the
assessment of the current state, the consulting team
should  identify  the  key  opportunities  and  challenges
that  the  client  is  facing  in  relation  to  digital
transformation.
Develop a roadmap: Once the opportunities and challenges
have been identified, the consulting team should develop

https://mk.sntio.com/2022/12/26/edition-2-complex-engagements-common-business-agility-problems-innovate-within-outside/


a roadmap outlining the steps that need to be taken to
achieve the desired outcomes of the engagement. This may
involve identifying specific technologies or processes
that need to be implemented, as well as defining the
roles and responsibilities of various stakeholders.
Implement  and  track  progress:  The  final  step  is  to
implement the recommendations and track progress toward
the desired outcomes. This may involve regular check-ins
with  the  client,  as  well  as  ongoing  monitoring  and
assessment of the impact of the consulting engagement.

Photo by Henry & Co/Unsplash.
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One case study that illustrates the discovery process for a
complex consulting engagement within digital transformation is
the  work  that  McKinsey  did  for  T-Mobile.  In  this
engagement, McKinsey helped T-Mobile to define its digital
strategy  and  implement  new  technologies  and  processes  to
improve customer experience and drive growth.
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TWO.

Common  Business  Agility  Problems  that
large enterprises are trying to address.
Business  agility  refers  to  an  organization’s  ability  to
respond quickly and effectively to changes in the business
environment. Many large companies are seeking to improve their
business agility in order to stay competitive and adapt to
changing  market  conditions.  Here  are  five  common  business
agility  problems  that  large  companies  may  be  trying  to
address:

Complex decision-making processes: Large companies may
have  complex  decision-making  processes  that  make  it
difficult to respond quickly to changes in the market.
Solutions  to  this  problem  may  include  streamlining
decision-making processes, empowering employees to make
decisions, and implementing agile methodologies.
Siloed  departments:  Siloed  departments  can  create
barriers to communication and collaboration, hindering
an  organization’s  ability  to  respond  to  changes.
Solutions to this problem may include promoting cross-
functional  collaboration,  implementing  agile  ways  of
working,  and  using  technology  to  facilitate
communication  and  collaboration.
Lack of transparency: A lack of transparency can make it
difficult for employees to understand the bigger picture
and make informed decisions. Solutions to this problem
may  include  increasing  transparency  through  better
communication  and  reporting,  using  data  visualization
tools, and implementing agile ways of working.
Inflexible systems and processes: Inflexible systems and
processes can make it difficult for an organization to
adapt  to  changes  in  the  market.  Solutions  to  this
problem  may  include  implementing  agile  methodologies,



introducing flexible work arrangements, and adopting new
technologies that support agility.
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Slow  innovation:  Large  companies  may  struggle  to
innovate quickly due to bureaucratic processes and a
lack of a culture that supports innovation. Solutions to
this  problem  may  include  establishing  dedicated
innovation teams, implementing agile methodologies, and
promoting  a  culture  of  continuous  learning  and
experimentation.



Examples of large companies that have successfully addressed
business agility problems include Telstra, which implemented
agile  methodologies  to  improve  its  customer  experience,
and  Intuit,  which  adopted  a  culture  of  continuous
experimentation  to  drive  innovation.
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THREE.

Innovate within & outside to be a next-
gen enterprise.
Innovation  is  an  important  factor  for  businesses  to  stay
competitive in today’s rapidly changing market. Here are five
ways that large corporations can innovate both within and
outside their organization:

Foster a culture of innovation: A culture of innovation
is  one  that  values  continuous  learning  and
experimentation,  and  encourages  employees  to  think
creatively and take risks. This can be achieved through
practices  such  as  providing  training  and  development
opportunities,  promoting  a  growth  mindset,  and



encouraging employees to share their ideas and feedback.
Collaborate with external partners: Large corporations
can leverage their resources and expertise to partner
with  startups,  research  institutions,  and  other
organizations to access new ideas and technologies. This
can be achieved through initiatives such as incubator
programs, co-creation partnerships, and open innovation
challenges.
Experiment with new business models: Large corporations
can explore new business models that allow them to tap
into emerging market opportunities and create value for
customers in new ways. For example, they can adopt a
platform  business  model,  where  they  facilitate  the
exchange  of  goods  and  services  between  different
parties, or a service-based business model, where they
provide ongoing services to customers.
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Invest in emerging technologies: Large corporations can
invest  in  emerging  technologies  such  as  artificial



intelligence,  blockchain,  and  the  Internet  of  Things
(IoT) to create new products and services or improve
their  existing  ones.  This  can  be  achieved  through
initiatives such as research and development programs,
acquisitions,  and  partnerships  with  technology
companies.
Engage  with  customers  and  other  stakeholders:  Large
corporations  can  seek  feedback  and  insights  from
customers and other stakeholders to better understand
their needs and preferences, and use this information to
drive  innovation.  This  can  be  achieved  through
initiatives such as customer co-creation programs, user
experience testing, and customer advisory councils.

Examples  of  large  corporations  that  have  successfully
innovated within and outside their organization include IBM,
which  has  a  long  history  of  investing  in  research  and
development, and GE, which has established partnerships with
startups and other organizations to access new technologies
and ideas.
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ONE.

Why Agility is Critical for a Business to
be Agile.
Agility is a critical competency for businesses in today’s
fast-paced, highly competitive environment. In order to remain
relevant and successful, organizations must be able to adapt
quickly to changing market conditions, customer needs, and
technological  advancements.  This  requires  a  high  level  of
agility at all levels of the organization, particularly among
senior leadership.

One of the key reasons why agility is critical for a business
to be agile is the need for innovation and differentiation. In
a  crowded  and  competitive  market,  it  is  essential  for
organizations to continuously develop and offer new products,
services, and experiences that are unique and valuable to
customers. This requires a high degree of agility, as leaders
must be able to identify opportunities, experiment with new
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ideas, and rapidly scale successful innovations.

Another reason why agility is critical for a business to be
agile is the need for speed and responsiveness. In today’s
digital  world,  customers  expect  immediate  and  personalized
responses  to  their  needs  and  queries.  This  requires
organizations to be able to quickly gather and analyze data,
make decisions, and take action. This can be difficult to
achieve  with  traditional,  hierarchical  organizational
structures, but agile approaches that emphasize collaboration,
transparency, and empowerment can help to foster a culture of
speed and responsiveness.

A third reason why agility is critical for a business to be
agile  is  the  need  for  adaptability  and  resilience.  In  an
uncertain  and  volatile  business  environment,  organizations
must be able to quickly adapt to changing circumstances and
recover from setbacks. This requires leaders to have a growth
mindset, to be open to learning and experimentation, and to be
able to pivot and adjust strategies as needed. By embracing



agility,  leaders  can  help  their  organizations  to  be  more
adaptable  and  resilient,  and  better  able  to  navigate  and
overcome challenges.

To  be  agile,  organizations  must  also  be  able  to  attract,
retain,  and  develop  agile  talent.  In  today’s  highly
competitive  job  market,  employees  are  increasingly  seeking
organizations that are agile, innovative, and empowering. By
embracing  agility,  leaders  can  create  an  attractive  and
engaging  workplace  culture,  and  provide  opportunities  for
employees to develop and grow their skills. This can help to
attract and retain top talent and to build a strong and agile
workforce.

Overall, agility is critical for a business to be agile. By
embracing agile principles and practices, leaders can drive
innovation, speed, adaptability, and talent development, and
position their organizations for success in today’s dynamic
business environment.
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TWO.

Technology  Transformation  is  driven  by
Strategy.
Let me assume for the sake of this post, that I am the Chief
Information Officer (CIO) of a large enterprise, and one of my
key  responsibilities  is  to  ensure  that  our  technology
transformations  are  aligned  with  our  overall  business
strategy.  This  is  because  the  success  of  any  technology
transformation ultimately depends on its ability to support
and  enable  the  achievement  of  our  strategic  goals  and
objectives.

One  of  the  ways  that  strategy  affects  the  technology
transformations  for  a  large  enterprise  is  by  setting  the
direction and priorities for the transformation. A clear and
well-defined  business  strategy  provides  a  roadmap  for
technology investments and initiatives and helps to ensure
that  they  are  aligned  with  the  overall  goals  of  the
organization. This can help to avoid the risk of technology
transformations that are disconnected from the business, or
that do not deliver the desired outcomes.

Another  way  that  strategy  affects  the  technology
transformations for a large enterprise is by providing the
context  and  constraints  for  the  transformation.  A
comprehensive business strategy will take into account the
internal  and  external  factors  that  may  impact  the
organization, such as market trends, competitive landscape,
regulatory  environment,  and  resource  constraints.  This
information  is  essential  for  the  CIO  to  make  informed
decisions  about  the  technology  transformations  that  are
needed, and to manage the risks and challenges that may arise



during the process.

A  third  way  that  strategy  affects  the  technology
transformations for a large enterprise is by defining the
metrics and targets for the transformation. A well-defined
business strategy will include specific targets and metrics
that can be used to measure the success of the technology
transformations, such as increased revenue, improved customer
satisfaction, or reduced costs. This can help to ensure that
the  technology  transformations  are  delivering  tangible
benefits  to  the  organization,  and  to  identify  areas  for
improvement and optimization.

In conclusion, as the CIO of a large enterprise, I believe
that strategy is a critical factor in the success of our
technology  transformations.  By  aligning  our  technology
investments and initiatives with our business strategy, we can
ensure that they are focused, relevant, and effective and that
they  support  the  achievement  of  our  strategic  goals  and
objectives.
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THREE.

Data-Driven  Decisions  for  Today’s
Businesses.
As anyone who’s been or is currently a Chief Operating Officer
(COO) of a modern business, they would have seen or seen on a
continual basis firsthand the powerful impact that data-driven
decisions  can  have  on  their  operations  and  outcomes.  In
today’s world, data is more abundant and accessible than ever
before, and it is driving the decisions that are shaping the
future of our business and our industry.

One of the key ways that data-driven decisions are driving
businesses today is by providing insights and intelligence
that were previously unimaginable. By collecting, analyzing,



and leveraging data from multiple sources, businesses can gain
deep and granular insights into their operations, customers,
and markets. This can help them to identify trends, patterns,
and opportunities that were previously hidden, and to make
more informed and intelligent decisions.

Another way that data-driven decisions are driving businesses
today is by enabling them to be more agile and responsive. In
a fast-paced and dynamic business environment, organizations
must  be  able  to  quickly  adjust  and  adapt  to  changing
circumstances. Data-driven decisions can help them to do this,
by providing real-time information and insights that can be
used  to  make  fast  and  effective  decisions.  This  can  help
businesses to stay ahead of the competition and to capitalize
on new opportunities as they arise.

A third way that data-driven decisions are driving businesses
today  is  by  enabling  them  to  be  more  personalized  and
customer-centric. By leveraging data, businesses can better



understand  the  preferences,  behaviors,  and  needs  of  their
customers,  and  can  use  this  information  to  tailor  their
offerings and experiences. This can help to build stronger
relationships with customers and to drive loyalty, retention,
and growth.

In conclusion, as the COO of a modern business, you should be
convinced  that  data-driven  decisions  are  driving  the
businesses of today for tomorrow. By leveraging the power of
data, businesses can gain valuable insights, be more agile and
responsive, and deliver more personalized and customer-centric
experiences.  This  can  help  them  to  thrive  in  a  rapidly
changing and highly-competitive business environment.
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Understanding  the  Team
Culture and Requirements
written by Manoj Khanna | March 29, 2024
As a coach, it is very complex sometimes how the team who’s
been coached takes into consideration the minute facts of
coaching dynamics and
delicacy of human emotions. The turf, as I call it becomes
very slippery for
the coach to walk on if that’s the case. Agility comes from
the fact that
everyone should be on the same page about changes that are
coming, and
discipline that is required to execute that change and gain
that acceleration
which the organization is looking for.

There’s however a reality check that the coach could only
take you to a certain point, hand hold you to a point with
whatever your needs
are for the objectives defined, but for the lifelong learning
of the team
things need to be placed in an order and in such a way where
from the beginning
the team is setup for success and not to fail.

And you might ask what is that thing which enables
self-propelled interest of everyone as part of the agile team?
In a bit. But
first let’s look at this. The organizations who want to get to
terms with the
basic getting and going with agile, they come with a pre-
notion to learn
something, and learn something valuable, and their teams have
mixed feelings.
Some are experienced and expecting to new learning, some have
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been there for a
long time and now being pushed into learning something new,
some are new and
excited to learn and some have higher expectations from the
outcome after what
they learn and earn in return. It is however not the place and
the position of
the  coach  to  make  those  assessments,  but  those  scenarios
create a lot of varied
team dynamics and sometimes result in a state where agile
efforts become
ineffective or seem to be halted. Any political maze could be
a nightmare for
the coach, and being transparent, open and honest sometimes is
a big burden
which the coach must carry on his or her shoulder. Though you
cannot simply be
quite about it, but there are few ways you can tackle them.

How to make sure that we have the right skill-set
within the
identified team?
You cannot. That’s the short answer. Coaching agile teams
doesn’t mean eliminating people whom we think are not going to
be valuable or
show some sort of reluctance in learning something new. Unlike
other trades,
where the skills are hard learned and hard earned without at
the expense of the
outcome;  things  work  differently  under  the  agile  coaching
world and not at the
expense of the outcome as well. You learn from failures and
mistakes, and
continue to improvise till you get it. If they didn’t get the
first time
around, you need to tell the individual that they should never



give up, and
yes, the fruits of labor will work out within the release
cycle or by the time
things look to come together from an integration perspective.
And that’s the
flexibility and ability we have in the structure for such a
learning system.

Agile Retrospectives: Do they
add any business value?
written by Manoj Khanna | March 29, 2024
Once a scrum master shared a concern that the retrospectives
have become boring and neither she nor her team members feel
any value out of
it. We all have faced this challenge in the past and would
like to share few
pointers than can be considered as good guiding principles for
retrospectives
and why they are the strongest tool in the agile toolbox to
make any team
better, and it does deliver business value.

Sharing outcomes of previous meetings
People tend to abstain if they find that nothing from
previous retrospection has improved. The difference I have
observed when
sharing the outcomes with the team is that they do realize
that few items under
‘areas of improvement; in the past has become ‘things that
went well’ in the
sprint. Also when discussing on thing to changes, ask team’s
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opinion on action
plan and come to an agreement. Caution: Do not force yourself
to prove
everything has improved; be honest in admitting that some
things have not
changed.

Pat on the back
When team members do something exceptional, we should try to
appreciate them in person and give them a pat on their back.
The retrospectives
are  a  good  occasion  to  reiterate  and  call  out  those
performances.  Wait  for  your
other team members to do it and if they miss, make sure you as
scrum master
call them out. Nothing motivates a team member than a co-
member’s appreciation.
Also encourage your Product Owners and Business Leaders to
send formal
appreciations and it works well when you have distributed
teams.

Coach them to be prepared
Coach them to be prepared for the meeting. When you a see a
‘mistake in the past’ tend to repeat, gently remind the team,
before it occurs.
Any new issue you see impacting the team, remind them that we
can discuss in
retro. During meeting encourage them to speak more based on
data points than
being generic, focus more on things that are controllable
within the team. Make
sure everyone get a chance to speak.

Change the meeting pattern
The same meeting pattern sometimes makes retrospectives



boring. Mapping your sprint to something from real life can
add real fun and
would help fresh ideas. Compare your sprint to a baseball /
cricket/soccer
game. Questions using game terminologies like- Did the team
had enough
preparations to get in to game, which half did they play well
, what should
they  try  different  in  next  game  would  give  different
perspective  to  the  thought
process.

Press the SOS button – Escalation
While captaining your ship, if you see issues disturbing the
team recurrently, do not hesitate to escalate. Environmental
issues, build
failures,  domains  not  resolving  dependencies  etc.  cause
disruptions, especially
if  you  have  short  sprint  durations.  Escalate  to  senior
management.

Show them the trends based on Metrics
Sharing sprint metrics like team average velocity, bugs
logged in the sprint; team commitment accuracy etc. during
retrospection helps
the team to understand the trends on how they are performing.
I have seen that
it has enabled them to make their own decisions in terms of
how much stories
they can commit to, come up with ideas to reduce defects etc.

Say Thank you!!
Ending the meeting with a Thank you, appreciating their
active participation does matter a lot. It creates a feeling
of being important
and listened and this instills a sense of belonging. Also when



they see their
suggestions are put in to actions, they will actively involve
in future
retrospections.

​

The role of a Scrum Master in
a Distributed Agile Team
written by Manoj Khanna | March 29, 2024

The roles and responsibilities of the Scrum Master may vary
based on the distribution environment and team structure, but
there is always a component that seems to be common for all
cases, and this is ensuring that the team is following Agile
practices.  It  becomes  imperative  in  the  distributed
environment  since  most  of  those  practices  were  initially
designed for the collocated teams. As a Scrum Master, she/he
is responsible for coaching the team and helping them overcome
those challenges.

Distributed teams can adopt not all Agile practices; some have
to be significantly modified, and some will require specific
tools, which means that the team will have to invest in some
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learning time to adopt them. One of the classic examples of
those modifications is pair programming. In distributed Agile
environments, pair programming is replaced with code reviews.
(Personally, I have found code reviews more efficient that
pair programming even within the collocated teams).

Another practice that is critical in a distributed environment
is continuous integration which will ensure that everybody is
working on the same code. The implementation of this practice
can be challenging from the technical point of view but is
well worth the investment. It also requires that all team
members understand the importance of daily code check in, even
though the particular feature they are working on may not be
finished. If the code is throwing exceptions or prohibiting
any  previous  functionality  from  testing,  it  should  be
commented  out,  but  still  checked  in.  The  Scrum  master  is
responsible  for  communicating  the  importance  of  Agile
practices  to  all  team  members.

One  of  the  other  Scrum  master  responsibilities  usually
includes  tracking  iteration  progress.  In  collocated
environments. Iteration tracking is visualized by sticky notes
on a wall so that every team member can see the current status
of  the  particular  issue,  and  update  the  status  on  items
assigned  to  him  during  the  daily  standup  meeting.  In
distributed  environment,  you  need  to  use  something  more
advanced to visualize the progress. There are fairly large
numbers of tools available today in the market which do an
excellent job of visualizing iteration tasks, keeping track of
backlog items, and generating burn down charts.

This is an excerpt from the forthcoming book, The Art of Being
Agile.
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Selling  Agile  to  Senior
Management
written by Manoj Khanna | March 29, 2024

The best way to promote Agile to senior management is to
explain its numerous benefits and cost and waste reduction
methods. Once key players in the organization are made aware
of Agile’s benefits, it essentially sells itself. And, the
best way to sell a methodology is to demonstrate its value by
delivering quantifiable and visible business benefits, but to
even get there, you first need to find a project that you can
implement using Agile, and this is a challenge in itself.

The process of selling usually starts with a presentation to
the  key  decision  makers,  which  should  at  least  cover  the
following areas:

Changes required in this particular department (team,
tools, meetings)
Overview of Agile process (two to three slides)
Overview of user stories and how they relate to the
requirements
Overview of tools required
Overview of general Agile benefits with a focus on how
this particular company/department/project will benefit
from  Agile  (reduced  documentation  overhead,  better
progress  tracking,  improved  code  quality,  faster
delivery,  more  efficient  analysis  of  scope  changes,
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customer satisfaction, short feedback loops, etc.)

Another very important step at this stage is to determine
general expectations for Agile from senior management and to
make sure they understand that Agile is not a magic solution.
Some non-biased measures, as well as the success criteria for
implementing  Agile  within  a  specific  project,  have  to  be
defined.

Let’s return to the benefits outlined previously and see how
they can be measured since some of them are very tricky (for
example, it’s not always easy to measure customer satisfaction
or the ability to react to changes in the requirements) here
are a few general recommendations:

Reduce documentation overhead
Code quality
Better progress tracking
Faster delivery

Once you’ve obtained a general approval to test Agile you need
to find a project that will demonstrate all the good things
you promised in your presentation. Finding the right candidate
is extremely critical and not an easy job to any extent.

This is an excerpt from the forthcoming book, The Art of Being
Agile.
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